Problem: No clear professional 

· No clear definition of HCI professional roles & no clear career progression 
Suggested solution:
SFIA needs publicising. 

We need to develop, within SFIA, other roles and overlapping roles with related disciplines. Participate in process. How do people get involved? Set up a group to be ready for the next SFIA call. Evaluate what’s already prepared. Build bridges with CHI activities, UPA, RDCEO. “Positions wanted” lists as source materials. 
Pay off is a useful thing to tell students about: “what you might do next.”
Problem: HCI is not seen as valuable

Suggested solution: Need to do cost justification. Need case studies to demonstrate value. Need to be able to point to HCI and its purpose. Boxes and Arrows.
Need to define what HCI is: easy bits like widgets but runny edges with psychology and social sciences and software engineers. Define an HCI box at the right level of abstraction so that it has a purpose. Holistic value – so analysis of HCI contribution is not possible? Does the ACM/ISO/PAC/old definition still hold?
Problem: Lack of framework for field

· No formalisation in our field – language we agree on

Suggested solution: Acknowledgment of the pluralistic basis of HCI. Defining the good, the bad and the ugly of methods: horses for courses.
Do we need a professional reading list? CPD products. 
Problem: Not teaching students full range of benefits and costs of methods
· do degrees map onto jobs?

Suggested solution: 

Problem: Not being aware of what attracts people to HCI?

Suggested solution:

Problem: Lack of critical thinking

· how is this coming out from degrees that require them to display critical thinking?

Needs to be taught.

Problem: Want people to have breadth but then this gives a lack of framework to bring people together. 

Problem: Lack of applicability

· no idea how to apply academic work but then should it be

Suggested solution: Need more on methods and how to do them. A new method book every six months!

Need more methodologies is not a good way forward – issues of dissemination and maintenance eg MUSE. Evaluating the quality of information. Existing textbooks are not detailed enough. Industry should take some responsibility to contribute to the knowledge on method use.
Problem: Lack of communication between industry and academics

a. really poor channel

b. communication is not timely on the scale of industrial problems specifically making a profit.

c. knowledge transfer needs to be considered in lots of different ways

d. meeting of minds at conferences
Suggested solution: Maintain students “ATHENS” accounts. Other forms of alumni links? Let alumni at the research, particularly postgraduates. May encourage authors as well to think of the practical implications (where appropriate). 
A way in which authors and readers can work together. Need plain English in academia. Encouraging conferences as a community event and bringing students into them. Pay students to attend on your behalf with company sponsorship. Get William Wong to do this ( . Promoting networks. Telling students what these things are about. A view of academics as approachable resources for future use.
Academics attending professionals conferences?

Students may not need to do a formal thesis project and work to learning outcomes.
Professionals giving lectures as part of degree programmes. Set challenges and come back and see what students have come up with.
Problem: Is it craft-based or science-based?
e. Or a craft for practitioners and science for academics?
Suggested solution: Use of scientific methods is extensive but that’s not what it is all about. Need models.
Problem: Companies aren’t investing in the knowledge and methodologies of HCI: need ROI

Suggested solution: Companies in UK invest less in R and D than other countries. Part of that larger problem. Practitioners are keen to learn so go to conferences. Viewed as an investment. Community of practice? Community participation. 
Problem: Creating user experiences instead of problems

f. Is there a formula academia can give science?

g. What are the agreed measures of success

Can’t be addressed

2. Users aren’t aware of usability

Widely known but unless your in the know, you don’t really.

